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NLM Group Management Policy

Corporate Philosophy

Contribute to improving people’s quality of life and
environmental protection by continuing to create
business, focused on aluminum.

Basic Policies

® The Group will create healthy, safe workplaces, and achieve zero-accident operations.

® The Group will continuously provide diverse value to customers by deepening the level of
collaboration and coordination within and outside the Group. Materiality (Key iSSUGS)

® The Group will work actively to achieve carbon neutrality, to help create a sustainable society.

® The Group will engage in fair and honest business operations, with respect for human rights and
an emphasis on ethics.

® The Group will respect diverse values, and develop human resources from a long-term global perspective.

Corporate Philosophy

Business Conduct
Guidelines

© Business Conduct Guidelines (P02)

Basic Policies

Business Plan

© Mid-term Management Plan (P18)

The Group upholds its social mission and envisioned future as its Corporate Philosophy, and conducts its

business activities in accordance with this philosophy. To achieve this, we have established Basic Policies that The Group regards Materiality (Key issues) as a key factor second only to corpo-

define our strategic direction and decision-making criteria, which together serve as the management policy rate philosophy and basic policies. The corporate philosophy and basic policies

for the entire Group. indicate the Group' s overall direction, while the material issues identify specific
Furthermore, taking into account social demands as well as risks and opportunities, we have identified challenges and initiatives for achieving it.

To address these issues, we have formulated a business plan with specific
action plans to ensure steady progress at the operational level.

Based on this structure, we have established a framework in which the
Group' s overall strategy interlocks with on-site implementation, leading to
sustainable growth and the creation of corporate value.

"Materiality (Key issues)” that should be prioritized in order to strike a balance between sustainability and
the enhancement of corporate value.

To address these issues, we have formulated a Business Plan using financial and non-financial indicators
as well as timeframes, and are achieving specific results while managing and improving our progress.

In this way, the Group will realize sustainable growth and deliver social value by organically linking its

ideals, policies, issues, and plans. © Materiality (Key issues) (P.15)
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NLM Group Business Conduct Guidelines

Taking into account the corporate philosophy
and basic policies, the Group has established
the NLM Group Business Conduct
Guidelines, which set out the values and
codes of conduct to be embraced by every
employee as they work toward the future.

In line with the revision of the
Group's Management Policy in May 2022,
these Business Conduct Guidelines were
established in April 2023, drawing on “stories
reflecting the essence of the NLM Group”
posted by the Group’s employees, as well as
the experiences of members of the Business
Conduct Guidelines formulation project.

We will use these Business Conduct
Guidelines as a reference in our daily
operations when we are unsure of what action
to take or need to choose among different
values. By doing so, we will continue to
deliver value to society.

/\\UJ/M Nippon Light Metal Group

: NLM Group

Business Conduct
Guidelines

Value Creation
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To become a trustworthy
and reliable company

We accurately understand and comply
with any rules and codes. We work
according to the dictates of
conscience and learings

% Px from the history of our

business.

Picture your own
evolution

At all times, we approach our jobs

with the broad perspective of “what
am | capable of?”
_ :h____ along with open minds and a9 o
o society. A
| m 8

fl

Creating the future together

curiosity.

We create a future that goes above and
beyond by working through the whole
process from research and

development to engineering,

production, and supply as

Go-an-zen-ni!

We never let our team members get
hurt. “Show up smiling, go home
smiling” is our goal.

Working with our
community
We actively engage with local and

environmental issues to create a
sustainable and prosperous

“May I” and ateam.
. y . ” Beyond what customers
N Give it a try demand
We encourage the mindsets of
“May I” and “give it a try” to keep We communicate sincerely with ;‘6';
our customers to provide value S

us willing to take on new
challenges.

Gogen Shugi
(three actuals + principles)

We take Gogen Shugi (Onsite,
Products, Reality, Principles and
Rules) seriously so that we
can be proud of what we

produce and provide.

beyond what they
demand.

. T (
Team Nikkeikin @ e -

We count our team member’s issues ~~ 0000000
as “our own issues” and work —

together as a team to o
achieve our goals.
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Editorial Policy

Introduction
As in 2024, the NLM Group will publish an integrated report in 2025. The report is designed
to communicate the Group’s vision for value creation in both financial and non-financial

information disclosures on the foundations supporting value creation have been prepared Reporting Media
with reference to the Environmental Reporting Guidelines (2018 edition) of the Ministry of

the Environment and Global Reporting Initiative (GRI) standards.

Further details and past initiatives are available on our website.

terms to all stakeholders, including shareholders and investors.

In the Integrated Report 2024 that we published last year, we reported the new mid-
term management plan, which started in FY2023 and which we formulated in light of the
changes in the Group's situation and its business environment. We also reported initiatives

Value Creation Strategy
Period covered

Data for the report was collected between April 2024 and March 2025.

(Note) Data collected before or after this period is also used in some sections of this report.

Integrated Report

Medium- to
Results briefing materials Long-term
Perspective
Financial Results Reports

to address the Group's Materiality (Key issues). In this latest report, we detail the progress
of the 2023 mid-term management plan, our carbon neutrality initiatives and other matters
as carefully and conscientiously as possible. We would be happy if this report is useful to

Scope of the report
This report describes the activities of and facts about Nippon Light Metal Holdings Co., Ltd.
and its 74 consolidated subsidiaries (a total of 75 companies) unless otherwise specified.

Results

readers, our stakeholders in their understanding of the Group's business activities.

Period of issuance
November 2025 (Previous issue: November 2024)

Reference guidelines

This report has been prepared with reference to the International Integrated Reporting
Framework advocated by the IFRS Foundation, the Sustainability Accounting Standards
Board (SASB), Sustainable Development Goals (SDGs), ISO 26000, and the Guidance for
Collaborative Value Creation from the Ministry of Economy, Trade and Industry. In addition,

Quantitative Information
Independent assurance
A % symbol indicates that a third party, Sustainability Accounting Co., Ltd., has provided
independent assurance regarding the reliability of the data.

© Sustainability website  https://www.nikkeikinholdings.com/sustainability/index.html
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