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Year of foundation

Number of Group companies

Number of business groups

Number of employees

Net sales

Research and development expenses

1939
12,318

74 550.2 billion yen

8

Japan

49

China

10 U.S.

4

India

3

Vietnam

1

France

1

Indonesia

1

5.9billion yen

business groups

◦Chemicals Business Group

◦Metal Business Group

◦Sheet & Extrusion Business Group

◦Engineering Business Group

◦Transport Equipment Business Group

◦Automotive Parts Business Group

◦Infrastructure Business Group

◦Aluminum Foil Business Group
Japan: 

10,509personsAsia: 

1,488 persons

U.S. and Europe: 

321persons

Aluminum Ingot and 
Chemicals Business

165.5 billion yen

Aluminum Sheet and 
Extrusions Business

103.6 billion yen

Fabricated Products 
and Others Business

172.2 billion yen

Aluminum Foil, Powder 
and Paste Business

108.9 billion yen
Thailand

4

Singapore 1

As a general aluminum manufacturer, the Group contributes to people around the world and the global environment by creating value 
through the know-how and unique technologies it has been refining for more than 80 years since its foundation.

Our history reflects our continuous creation of value 
through materials, while sincerely addressing social, 
economic, and environmental challenges in Japan.

The strength of each and every one of our 12,318 employees forms 
the foundation for our long-term value creation for local communities, 
industries, and the environment.

This management structure organizes a wide variety of businesses from the 
perspectives of customers and markets, enhances profitability, concentrates 
resources on growth areas, advances measures addressing social issues, and 
generates new value through cooperation within the Group.

These efforts not only enhance our products 
to make them lighter, stronger and more 
eco-friendly, but also drive us to take on new 
challenges and address social issues.

The Group’s 74 affiliated companies offer a wide 
range of products and services by leveraging their 
respective areas of expertise.

These are the results of fulfilling our responsibilities as a player in a core 
industry, while at the same time addressing social issues and returning 
value to communities and industries by leveraging the synergy, efficiency, 
and flexibility of the entire Group.
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Things you see around 

town may be part of 

our work.

Our aluminum materials and products 
are used in a wide range of applications, 
from common beverage containers, 
smartphones, and PCs to automobiles, 
railways, bullet trains, various buildings and 
structures, and even rockets launched into 
space.

The value we provide can be seen in 
the things around town and supports every 
part of society, even if it is not immediately 
noticeable.

Aluminum that can play either 
a leading role or a supporting role, 
depending on how it is used, can be easily 
recycled and is essential for a sustainable 
society.
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