Corporate
Philosophy

Conversion into various types of capital through increased social value

- Business Activiti -
Materiality INPUT usiness Activities Sactors OUTCOME Creating social value

(Key issues) FY2024/As of March 31, 2025

Value provided directly

Financial Capital

® Shareholders' equity ~ 213.1 billion yen
® Interest-bearing debt  168.8 billion yen
Fixed Capital

@ Production sites
(49 domestic plants and five countries overseas)
® Capital expenditures  21.4 billion yen
Human Capital

® Employees 12,318

® Annual expenditure on education and
training  35.4 thousand yen /employee

Intellectual Capital
® Number of patents held 1,255

® Research and development expenses
5,856 million yen
Social Capital

@ Strong relationships that can respond to
customer needs

® Wide variety of customer groups through a
broad range of business field

Natural Capital

® Electrical energy usage 7.2 PJ
® Water consumption 1.3 million m*
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Accumulation of various types of capital through business activities
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