Opportunities
AchievingtheCorporate
Philosophy
Developingnewmarkets
and expanding existing
businessesbyresponding
tothesocialstructureand
environment
Buildingarobust,safeand
secure supply chain
Achievingcarbonneutrality

Risks

Climate change risks
Inter-materialcompetition
risks

Geopolitical risks
Riskoftheprolongationof
thesupplychainslowdowns
Risksofinitiatives being
inferior to those of
competitors

External Environment

Carbon neutrality
Circular economy

Contribute to improving people’s quality of life and environmental

Corporate Philosophy r i , q
protection by continuing to create business, focused on aluminum.

Protecting ph " Responsible
. Providing Happiness of
Material Issues the global . procurement,
" sustainable value employees "
environment [productionandsupply|

Corporate ethics
and governance

FY2022/
As of March 31,2023

Business Activities OUTCOME
Initiatives for the new Team NLM Value provided

Providing products and businesses that contribute to directly to
stakeholders

Financial Capital

FY2023-25 Mid-term
Management Plan
(2023 Mid-term Plan

e Shareholders’ equity
196.5 billion yen

o Interest-bearing debt
163.6 billion yen

Fixed Capital

@ Production sites

the creation of social value

Improving corporate

(49domesticplantsandfive "
countries overseas) Aluminum Foil, valueStabledividends
e Capital expenditures Segregatio Powder and Paste Automotive
18.3 billion yen

Customers

Human Capital g Provision of solutions
e Employees £ to problems
12,633 £
® Annual expenditure on £ u . -
education and training 2 Aluminum ikars
34,700 yen/employee Sheet and Environmentalimpact,

Environment,

Intellectual Capital o Extrusions oces o) reducingCO,emissions

Billets energy

hemicals
@ Number of patents :1e3|j1 and Chemicals = - Erlores
- ' ! mployees
@ Researchanddevelopment ~ g . Public facilities,| Safeandsecureworkplace

expenses
6,391 million yen

Social Capital

@ Strongrelationshipsthatcan

landscapingand| and job fulfiliment.
Aluminum hydroxide | RUSCEL 2 architecture
Alumina asting 3

Secondary alloys

Caustic soda
Chlorine-related products

partner companies

Changingdemographics
Advanceofglobalization
Respectforhumanrights/
diversity & inclusion
Food issues

Fabricated Products ransportation| :
and Othlers Co-existence and

co-prosperity

| Aluminum hydroxide (importi

@ Wide variety of customer
groups through a broad
range of business fields i Food and

health,

Recycling industrial Local communities

e Electrical energy usage N products Coexisting with local
7.7P) communities

Natural Capital

@ Water consumption -
0.8 million m3 Accumulation of various types of

capital through business activities

Creating
social value

Improvement
of people’s
quality of life

Environmental
protection

Shormen: GOIALS




